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Abstract

The quest for service quality has been an essential strategic consideration for banks attempting to succeed and survive in today’s fierce competitive environment. Businesses today are well aware that they must satisfy customers and offer quality services in order to be competitively viable. The purpose of the present study was to examine the applicability of a model of the psychological structure of the effects of service competence and reliability on customer service quality evaluations. The results of the structural analysis indicate that the conceptual model closely resembles the mental process by which the competence and reliability dimensions influence customer evaluation of a banking service quality. Finally, some avenues for future research are suggested.
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Abstract:
The overall performance of the United Arab Emirates’ national economy in the initial stages (a couple of decades ago) of the planning and implementation of its economic and fiscal policies with regard to nation- building process was heavily dependent on oil exports, which accounted for about 30 per cent of total gross domestic product. The latest encouraging trend is that growth in the non-oil sectors of the national economy is expected to outpace growth in the oil sector over next several years, as a result of increasing capital investment, government’s expansions in monetary policy as well as growth in foreign direct investments on the main clusters of the  national economy.  

The primary objective of this research is to study the growth and competitiveness of the Real Estate and Tourism sectors of the UAE and its impacts on the national economy. The researchers have specifically chosen real estate and tourism sectors to assess the impacts on national economy because these two sectors of the UAE national economy are dramatically and phenomenally grown in the past two decades and still expected yet to grow for a few decades (Gulf News-Business section 12/1/2/2000). As the national economy is in its growth pace at an unexpected and abnormal rate, several impacts experienced in the nation such as rise in the living standards of the residents, quality of services rendered, physical and infrastructure developments and the positive portrayal of overall image of the country in the global arena.

According to a report of IMF, non-hychocarbon real GDP growth grew at an annual average rate of 8 per cent in the period of 1995-2003. The population is the core determinant of the demand of residential property in any country, in general, and in the UAE, in particular.  Since 1997, population growth in the UAE has averaged 7.5 per cent and expecting to grow to 8 per cent per annum. An imbalance of supply and demand has developed a shortage of residential property in the market for occupation in the UAE, specifically in Dubai. Rental prices have increased in Dubai over the lat 12 months, due to low supply and a high demand, and the same will continue to rise, as there is substantial commercial development forecasted for Dubai and other emirates over the next 10 years, thus leading to an increase in population.  The UAE federal government and the constituting seven emirates have been implementing many ambitious plans to convert the nation as one of the preferred tourist destinations in the world (www.uae.com 24/05/05). Hence, this research attempted and found some interesting facts related to the dramatic growth and competitiveness of the Real Estate and Tourism Sectors and its impacts on the UAE national economy. 

The research findings and analysis yielded several important facts such as a) properties are appreciating in their value; b) real estate boom is not a bubble that would burst in near future, at least till 2010 though the prices may fluctuate; c) the drivers of the real estate boom in the UAE are many such as population growth, affordability of locals on housing, lower interest rates on the loans, rapid growth in service sector (mainly in tourism and hospitality), increase in employment growth, increase in aggregate household income and increase in aggregate disposable wealth; d) UAE is a safe and friendly tourist destination that provides mental satisfaction, relaxation and excitement for tourists; e) prime reason for visiting the UAE is shopping; f) money spend on the places of interest is worth; g) the services and facilities are up to satisfaction; and h) the dramatic growth and competitiveness in real estate and tourism sectors have lead to increase cost in land, housing, food and other basic necessities for the residents in the country. 
Key words: National Economy of UAE, Real Estate Sector, Tourism Sector, dramatic growth and competitiveness.
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Abstract

With the birth of Enterprise Resource Planning (ERP) and support of modern technologies, the manufacturing industry is in much better shape than ever before. But with rapid changes in technology, organizations must be able to keep up with the changes in order to position themselves at the competitive edge. Whether it is a small or large organization, being competitive is the key to success.  With the rise of ERP the loss of information as well as the sharing of information is no longer the issue. The ERP system enables employees to share information across the whole organization and also update the information as changes are being made. But since technologies are advancing so rapidly, it is very critical that every organization has the ability to adapt to changes in order to stay competitive. However the process of implementing an ERP system is not easy and is also costly. Once the ERP system is implemented, dramatic benefit can be achieved.  
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Abstract

The decision regarding Investment plays a vital role in any type of organization.  Normally these decisions are based on risk-return patterns.  Involvement of the risk factor leads to a decision to be made under uncertainty.  The main objective of this article is how one can eliminate the risk factors in decision making with the help of Mathematical Modes available in the field of Decision Sciences.  We have considered a hypothetical situation of making financial investment and for the same a mathematical model based on Integer Programming has been constructed.  An example is presented with the real life data to demonstrate the application along with the help of TORA package.
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Abstract

The study aims to explore the prevalent personality traits in public sector organizations of India. Data were collected from 281 executives of top, middle & lower management engaged in two public sector organizations with the help of Dimensional Personality Inventory. ‘t-test’ was used for the purpose of statistical analysis. The results indicate that the Indian Oil Corporation Limited executives and National Thermal Corporation Limited executives differed from each other significantly in terms of emotionally instable, assertive and trusting personality traits. 
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Abstract
VAT is a form of consumption tax, which was first implemented in France around 60 years ago, and ever since it had been spreading.  UAE, who does not levy any sales tax or personal income tax, is proposing to implement VAT in the near future.  This is primarily due to growing loss of customs duty due to the increasing number of free trade agreements signed with other countries; and more are in the agenda as discussions are on with the USA, the European Union, India, China, Pakistan and Australia.  This paper weighs the prospects and problems of implementing VAT in a country whose major attraction is the tax-free destination label. 

Key words: Value added tax, Sales tax, Customs duty, Diversification, Inflation, Free Trade Agreements. 
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Abstract

In this article the design and the functionality of Automatic Teller Machines are studied, the problem of the ATM fraud is analyzed and a suitable solution to that problem is suggested. Also, the advantages and limitation of the solution is also discussed.
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Abstract

The main aim of the research was to critically evaluate the customer satisfaction/dissatisfaction level of pharmacists and patients. There are certain discrepancies currently evident in the industry, such as high price, inadequate promotion & distribution activities and lack of proper regulation. This research work provided an opportunity to the researchers to discover them and put them into right perspective. Deductive Research methodology was used for the current study based on positivistic philosophy. Both quantitative and qualitative research approaches were used with the help of survey questionnaire.  Non-probability sampling method was selected for the study and convenience sampling technique was adopted. Thirty five respondents were used to analyze the study. Among the respondents 29 percent were pharmacists, and 71 percent were patients (end users). 

The key findings were that overall both players were dissatisfied and there was statistically significant difference between the expected and experienced satisfaction level among these two key players. The two hypotheses were rejected. Recommendations based on the findings have been provided.  The future scope for research and main business implications identified during the research. 
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Abstract
The thrust of the forces of the Globalization have paved the way for the emergence of a new industry popularly known as Business Process Outsourcing (BPO). The present research article focuses on the various facets of BPO including the currently evolving the Human Resource Outsourcing (HRO) with a focus on the emerging trends and implications of the same for the modern organizations in outsourcing multiple Human Resource (HR) functions while seeking a reduction in HR operating costs, improving service quality and gaining efficiency to derive competitive advantage in the global markets. This article also throws light on the impact of the forces of Globalization on the Global BPO industry in general and Middle East HRO industry in particular.
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Abstract

Image data compression techniques are very essential to utilize storage and bandwidth. Each format of the information contain lot of redundant data, hence it is necessary to compress the data. Image Data compression Techniques are basically Spatial Domain and Frequency Domain. Different types of image coders are used to encode the image for compression like DFT, DCT, and DWT. The main approach of these techniques is to reduce redundancy from image data. The redundancy can be Spatial, Spectral and Temporal. To remove these redundancy and to get high compression ratio Transform Coding is used. Many Transform Coding systems are based on the DCT that provides a good compromise between information packing ability and computational complexity, and it is operating on image block wise. For large block size in smooth regions DCT give better compression ratio. In this paper we have applied DCT technique to get higher compression ratio. We have applied DCT Technique on different types of images and determined image compression ratio.
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